
During drupa 2016 more than 1,800 
exhibitors exposing their newest 
technology to all the visitors but  
inkjet technology will clearly be the 
centerpiece of the event.  This 
should be the third “inkjet drupa,”  
Very interesting to view Marco Boer 
of IT Strategies comment about 
Drupa 2016.  He mentioned that Print 
industry is bigger than ever. And 
suprisely to know that the whole 
printing industries is even bigger than 
the automative industry.  The key 
facts in Drupa 2016 according to 
him :
•  Offset still here not go away – as 
Heidelberg booth jump pack and 
they move forward 
with Digital, which the 
sample looks good.
•  HP booth is the 
biggest. Digital industry 
is now a real thing. 
They move forward 
with inkjet and toner 
combination.
•  Lot and lot of inkjet 
machine and 1,8 m EFI
™ Nozomi single-pass 
LED technology, 
biggest inkjet printer 
with capabilities of 

which can reach speeds up to 75 
linear meters per minuteis or 4.500 
linear meters per hour (8.100 sqm per 
hour).

Back in 2008, the concepts surround-
ing high-speed inkjet printing were 
only just beginning to emerge. By 
the time 2012 arrived, inkjet technol-
ogies had been successfully installed 
for book production, transactional 
printing, and direct mail applica-
tions. 2016, inkjet has truly material-
ized for the worlds of commercial 
printing and packaging. It is deliver-
ing higher quality levels on a much 
broader array of substrates. The 

overriding message for drupa 2016 is 
that inkjet is now ready to displace 
key offset printing applications. 

The Next Generation of B2 Presses
The second-generation B2 presses 
are currently reaching the market. 
The first were announced in 2012 by 
Fujifilm J Press 720S, the HP Indigo 
12000, and the Konica Minolta 
KM-1/Komori IS-29. Not all of these 
are inkjet, of course—the notable 
exception being the HP Indigo 10000 
and its follow-on product, the Indigo 
12000. This versatility creates cost-ef-
fective business opportunities for 
items like variable, personalized, or 
short-run printing of point-of-pur-
chase displays and marketing mate-
rials as well as multi-up impositions 
and applications that don’t fit easily 
in smaller formats (such as book 
covers, multi-panel brochures, and 
pocket folders). 

With this format size, digital printing 
brings the benefits of mass customi-
zation and just-in-time manufactur-
ing at longer run lengths and at a 
broader application set than previ-
ous A3+-format digital printers. 

B1 Digital Sheet-Fed is at the Door-
step
B1 is happening now and drupa 
2016 will provide several clear exam-
ples. Fujifilm and Heidelberg are 
poised to strengthen their positions in 
the market with the first showing of a 
new B1 format inkjet printing 
machine  Heidelberg Primefire 106. 
In late 2013, Heidelberg and Fujifilm 
formed a strategic partnership for 
the development of a new industrial 
digital inkjet-printing machine. The 

new collaborative approach, which 
leveraged both companies’ R&D 
resources, has resulted in a brand 
new 7-color product in under 24 
months. The launch at drupa 2016 
will be followed by a planned first 
customer shipment in 2017- 
(www.cewe.de, chose three Versa-
fire CP digital printing systems).

The KOMORI Impremia IS29 is an 
inkjet printing system capable of 
printing on a wide range of stocks. 
By taking advantage of UV inkjet 
characteristics, this system is ideal for 
not only commercial print applica-
tions, but also package printing. 
While KBA-Sheetfed has joined 
forces with XEROX Corporation in 
America to develop a digital B1 
sheetfed press, the KBA VariJET 106 
Powered by XEROX, for folding 
carton printing.

Also being demonstrated on the 
stand is the innovative B1-size Impre-
mia NS40 digital printing system that 
uses the new nanotechnology 
under license from Landa Corp. This 
new product will perform 
high-speed printing at 6,500 sheets 
per hour and is the world’s first B1 
inkjet printing system.

Drupa 2016 will also be the next 
chance to see Landa’s B1 offering, 
the S10, which will ultimately 

become available in 
single- and two-sided 
versions. Landa showed 
numerous configurations 
at drupa 2012 but has 
focused on the B1 format 
for its first offerings. Provid-
ers of UV-inkjet systems for 
value-added gloss, 
dimensional, foil, and 
other special effects 
already have a history at 
B1-format. Wider inkjet 
arrays for packaging and 
industrial applications are 
also underway. 

Inkjet is Moving to 
High-Volume Cut Sheet 
and Roll-to-Cut
Production inkjet printing 
has moved downstream 
with the introduction of 
cut-sheet and 
roll-to-cut-sheet produc-
tion color inkjet printers 
with acquisition prices 
much lower than roll-fed 
production color inkjet 
systems. With prices under 
$1 million, this new class of 
devices can bring major 
productivity gains to 
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in-plant and commercial print orga-
nizations that can’t afford the more 
productive roll-fed systems. 

The technologies associated with 
Canon’s VarioPrint i300, Delphax’s 
elan, Pitney Bowes’ Accelejet, 
Superweb’s Digital Webjet 200D, 
and Xerox’s Brenva HD and Rialto 
are designed to make inkjet more 
accessible for print providers every-
where. These devices combine the 
low running costs of inkjet at a small-
er footprint, yet with high levels of 
productivity.

High-Speed Continuous Feed 
Printing is Impacting High-Quality 
Applications
While offset printing technology will 
be around for a long time, vendors in 
the market are making a concerted 
effort to enhance the quality levels 
of high-speed inkjet systems to make 
them more competitive with offset. 
A combination of pre-primers, higher 
resolution heads, smaller drop sizes, 
and new ink formulations have 
already been introduced, and more 
will be coming, perhaps as soon as 
drupa. 

The Canon ImageStream, HP Page-
Wide Web Press HD, Kodak Prosper, 
Ricoh VC 60000, Screen Truepress 

Jet520 HD, and Xerox Brenva HD 
production inkjet press and Trivor 
2400 inkjet press all feature tremen-
dous advancements that enable 
significant improvements in quality 
for higher coverage applications on 
coated stocks since drupa 2012.

The Bottom Line
There will also be significant news at 
drupa regarding liquid and dry 
electrophotography, including 
innovative higher-speed devices 
from a range of providers. No one 
should underestimate the long histo-
ry that electrophotography has in 
terms of strong quality levels and 
support for a broad paper range, 
but something very symbolic is 
happening for inkjet at drupa 2016.

The inkjet market has made a 
number of great strides since drupa 
2008. The technology has migrated 
from concept testing to the produc-
tion of book, transactional, and 
direct mail applications during 
drupa 2012. Today, it is a contender 
for a broad array of commercial 
printing and packaging applica-
tions. Inkjet technology is now more 
affordable for a much greater area 
of the market with the introduction 
of today’s cut-sheet devices.

DRUPA 2016
The Future of Inkjet
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Nanography

• Ink is ejected onto a blanket
• Dry image transferred to substrate
• Can be applied to any substrate
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coated stocks since drupa 2012.

The Bottom Line
There will also be significant news at 
drupa regarding liquid and dry 
electrophotography, including 
innovative higher-speed devices 
from a range of providers. No one 
should underestimate the long histo-
ry that electrophotography has in 
terms of strong quality levels and 
support for a broad paper range, 
but something very symbolic is 
happening for inkjet at drupa 2016.

The inkjet market has made a 
number of great strides since drupa 
2008. The technology has migrated 
from concept testing to the produc-
tion of book, transactional, and 
direct mail applications during 
drupa 2012. Today, it is a contender 
for a broad array of commercial 
printing and packaging applica-
tions. Inkjet technology is now more 
affordable for a much greater area 
of the market with the introduction 
of today’s cut-sheet devices.



During drupa 2016 more than 1,800 
exhibitors exposing their newest 
technology to all the visitors but  
inkjet technology will clearly be the 
centerpiece of the event.  This 
should be the third “inkjet drupa,”  
Very interesting to view Marco Boer 
of IT Strategies comment about 
Drupa 2016.  He mentioned that Print 
industry is bigger than ever. And 
suprisely to know that the whole 
printing industries is even bigger than 
the automative industry.  The key 
facts in Drupa 2016 according to 
him :
•  Offset still here not go away – as 
Heidelberg booth jump pack and 
they move forward 
with Digital, which the 
sample looks good.
•  HP booth is the 
biggest. Digital industry 
is now a real thing. 
They move forward 
with inkjet and toner 
combination.
•  Lot and lot of inkjet 
machine and 1,8 m EFI
™ Nozomi single-pass 
LED technology, 
biggest inkjet printer 
with capabilities of 

which can reach speeds up to 75 
linear meters per minuteis or 4.500 
linear meters per hour (8.100 sqm per 
hour).

Back in 2008, the concepts surround-
ing high-speed inkjet printing were 
only just beginning to emerge. By 
the time 2012 arrived, inkjet technol-
ogies had been successfully installed 
for book production, transactional 
printing, and direct mail applica-
tions. 2016, inkjet has truly material-
ized for the worlds of commercial 
printing and packaging. It is deliver-
ing higher quality levels on a much 
broader array of substrates. The 

overriding message for drupa 2016 is 
that inkjet is now ready to displace 
key offset printing applications. 

The Next Generation of B2 Presses
The second-generation B2 presses 
are currently reaching the market. 
The first were announced in 2012 by 
Fujifilm J Press 720S, the HP Indigo 
12000, and the Konica Minolta 
KM-1/Komori IS-29. Not all of these 
are inkjet, of course—the notable 
exception being the HP Indigo 10000 
and its follow-on product, the Indigo 
12000. This versatility creates cost-ef-
fective business opportunities for 
items like variable, personalized, or 
short-run printing of point-of-pur-
chase displays and marketing mate-
rials as well as multi-up impositions 
and applications that don’t fit easily 
in smaller formats (such as book 
covers, multi-panel brochures, and 
pocket folders). 

With this format size, digital printing 
brings the benefits of mass customi-
zation and just-in-time manufactur-
ing at longer run lengths and at a 
broader application set than previ-
ous A3+-format digital printers. 

B1 Digital Sheet-Fed is at the Door-
step
B1 is happening now and drupa 
2016 will provide several clear exam-
ples. Fujifilm and Heidelberg are 
poised to strengthen their positions in 
the market with the first showing of a 
new B1 format inkjet printing 
machine  Heidelberg Primefire 106. 
In late 2013, Heidelberg and Fujifilm 
formed a strategic partnership for 
the development of a new industrial 
digital inkjet-printing machine. The 

new collaborative approach, which 
leveraged both companies’ R&D 
resources, has resulted in a brand 
new 7-color product in under 24 
months. The launch at drupa 2016 
will be followed by a planned first 
customer shipment in 2017- 
(www.cewe.de, chose three Versa-
fire CP digital printing systems).

The KOMORI Impremia IS29 is an 
inkjet printing system capable of 
printing on a wide range of stocks. 
By taking advantage of UV inkjet 
characteristics, this system is ideal for 
not only commercial print applica-
tions, but also package printing. 
While KBA-Sheetfed has joined 
forces with XEROX Corporation in 
America to develop a digital B1 
sheetfed press, the KBA VariJET 106 
Powered by XEROX, for folding 
carton printing.

Also being demonstrated on the 
stand is the innovative B1-size Impre-
mia NS40 digital printing system that 
uses the new nanotechnology 
under license from Landa Corp. This 
new product will perform 
high-speed printing at 6,500 sheets 
per hour and is the world’s first B1 
inkjet printing system.

Drupa 2016 will also be the next 
chance to see Landa’s B1 offering, 
the S10, which will ultimately 

become available in 
single- and two-sided 
versions. Landa showed 
numerous configurations 
at drupa 2012 but has 
focused on the B1 format 
for its first offerings. Provid-
ers of UV-inkjet systems for 
value-added gloss, 
dimensional, foil, and 
other special effects 
already have a history at 
B1-format. Wider inkjet 
arrays for packaging and 
industrial applications are 
also underway. 

Inkjet is Moving to 
High-Volume Cut Sheet 
and Roll-to-Cut
Production inkjet printing 
has moved downstream 
with the introduction of 
cut-sheet and 
roll-to-cut-sheet produc-
tion color inkjet printers 
with acquisition prices 
much lower than roll-fed 
production color inkjet 
systems. With prices under 
$1 million, this new class of 
devices can bring major 
productivity gains to 

in-plant and commercial print orga-
nizations that can’t afford the more 
productive roll-fed systems. 

The technologies associated with 
Canon’s VarioPrint i300, Delphax’s 
elan, Pitney Bowes’ Accelejet, 
Superweb’s Digital Webjet 200D, 
and Xerox’s Brenva HD and Rialto 
are designed to make inkjet more 
accessible for print providers every-
where. These devices combine the 
low running costs of inkjet at a small-
er footprint, yet with high levels of 
productivity.

High-Speed Continuous Feed 
Printing is Impacting High-Quality 
Applications
While offset printing technology will 
be around for a long time, vendors in 
the market are making a concerted 
effort to enhance the quality levels 
of high-speed inkjet systems to make 
them more competitive with offset. 
A combination of pre-primers, higher 
resolution heads, smaller drop sizes, 
and new ink formulations have 
already been introduced, and more 
will be coming, perhaps as soon as 
drupa. 
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“Exclusive interview with Benny-Landa 
at Drupa 2016”

Drupa 2016 had 163 Exhibitors in the Catego-
ry "Digital printing machines and digital 
printing systems"  but the mascot is Landa – 
the nanography printing.  I am so lucky to 
get the opportunity to have a personal 
interview with  Benny Landa, the “Father of 
Digital Print”.  For a 70 years old man – he is 
really amazing for his enthusiasm when 
talking about nanography.  Very energic 
man and very smart to answer all the ques-
tions during the interview.  Duirng the 

interview Prof Ing Karl Malik from Pre Media Newsletter, Germany has 
approached him to become the printing legend. He is fully deserve it as the 
first succeed high quality printing – Indigo – was his baby innovation, too.

Though Landa claims may include a 
lot of muscle flexing, but also 
provide the company’s strategic 
future:
•  Better quality than offset based on 
a greater colour gamut.
• Competitive production costs – 
and not just in comparison with other 
digital printing methods – but specifi-
cally in comparison with offset
•   Eco-friendly processes
• Production speeds well in the 
range of sheet-fed offset printing 
presses

There are some questions still to be 
answered, such as :
• The base cost comparison with 
offset ? 
• The  abrasion resistance and 
surface hardness of the finished 
prints.
As nanographic ink dry 
before it reach the 
substrate, by mean 
it does not absorb 
by the subrate.  The 
print samples on 

coated paper that were made 
available for inspection had a sort 
of protective varnish: Was that 
done solely in response to require-
ments from the packaging sector? 
The many visitors were not shown 
any prints on uncoated paper – not 
at the Landa stand or the Komori 
“live production”.

But of course for any innovation, 
there are process and we could 
definitely see additional develop-
ment in comparison with Landa’s 
last drupa appearance, and it will 
be interesting to see exactly how 
many print machines will actually 
be on the market in 2017.   Landa 
claim they got order over 450 
milliion US$ during Drupa.  Yishai 
Amir , the CEO say “We don’t 

disclose 

our agreements with customers, but needless to say that these are real orders 
(not letters of intent) with deposits”.   “We plan to start shipping presses in early 
2017. We have scalable production facilities in Israel that can support the 
production and delivery of these presses,” Amir added.

Surprisingly China is one of the countries that very 
interested to proceed with Landa Two big Chinese 
companies, ZRP and Wing Hung. In addition approxi-
mately 70 to 80 smaller Chinese companies also has 
approached Landa. The first presses will be installed in 
China in the second part of 2017. 75% of those that 
have been sold have been S10s.  Therefore Landa will 
also be opening a Chinese operation.

Whether or not the digital gap announced by Landa 
will still exist on the next drupa . All the “other” digitally 
producing print machines have become a lot faster 
and better as well and market requirements can 
change as well. We also aware that the marketing and 
production process will be a deciding factor for the 
market success of future business processes in printing – 
one of the real challenges of the “digital transforma-
tion”.

Nano Metallography
While for the new Nano Metallography product, Amir 
said: “Our plans at Drupa were to showcase this new 
Nano-Metallography technology and collect more 
feedback on the potential of this technology for each 
of the relevant markets.” And turn out this products has 
an “overwhelming” response on the show.

The Landa Nano-Metallography™ technology repre-
sents a historic breakthrough in the centuries-old process of enhancing print 
with metal. Nano-Metallography® is designed to replace costly, inefficient 
processes used today, including foil stamping and metallized substrates. The 
zero waste process applies a luxurious metallic effect at less than 50% of the 
current cost. With reduced time, cost and complexity, print providers and 
brand owners enjoy more productivity and profitability in creating product 
labels, folding carton, flexible packaging, commercial print and publishing 
materials. The Landa process also opens new markets, including the ability to 
offer metallized packaging that can be used in microwave ovens.

-by Tuti Buntaran
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ments from the packaging sector? 
The many visitors were not shown 
any prints on uncoated paper – not 
at the Landa stand or the Komori 
“live production”.

But of course for any innovation, 
there are process and we could 
definitely see additional develop-
ment in comparison with Landa’s 
last drupa appearance, and it will 
be interesting to see exactly how 
many print machines will actually 
be on the market in 2017.   Landa 
claim they got order over 450 
milliion US$ during Drupa.  Yishai 
Amir , the CEO say “We don’t 

disclose 

our agreements with customers, but needless to say that these are real orders 
(not letters of intent) with deposits”.   “We plan to start shipping presses in early 
2017. We have scalable production facilities in Israel that can support the 
production and delivery of these presses,” Amir added.

Surprisingly China is one of the countries that very 
interested to proceed with Landa Two big Chinese 
companies, ZRP and Wing Hung. In addition approxi-
mately 70 to 80 smaller Chinese companies also has 
approached Landa. The first presses will be installed in 
China in the second part of 2017. 75% of those that 
have been sold have been S10s.  Therefore Landa will 
also be opening a Chinese operation.

Whether or not the digital gap announced by Landa 
will still exist on the next drupa . All the “other” digitally 
producing print machines have become a lot faster 
and better as well and market requirements can 
change as well. We also aware that the marketing and 
production process will be a deciding factor for the 
market success of future business processes in printing – 
one of the real challenges of the “digital transforma-
tion”.

Nano Metallography
While for the new Nano Metallography product, Amir 
said: “Our plans at Drupa were to showcase this new 
Nano-Metallography technology and collect more 
feedback on the potential of this technology for each 
of the relevant markets.” And turn out this products has 
an “overwhelming” response on the show.

The Landa Nano-Metallography™ technology repre-
sents a historic breakthrough in the centuries-old process of enhancing print 
with metal. Nano-Metallography® is designed to replace costly, inefficient 
processes used today, including foil stamping and metallized substrates. The 
zero waste process applies a luxurious metallic effect at less than 50% of the 
current cost. With reduced time, cost and complexity, print providers and 
brand owners enjoy more productivity and profitability in creating product 
labels, folding carton, flexible packaging, commercial print and publishing 
materials. The Landa process also opens new markets, including the ability to 
offer metallized packaging that can be used in microwave ovens.

-by Tuti Buntaran



Highcon making waves in the digital 
finishing arena and “unleashing the 
power of paper.” Its portfolio of 
equipment consists of four machines 
that digitally laser cut, crease and 
perforate paper on a range of 
substrates of varying thicknesses. The 
company showcased its unique 
technology in attention-grabbing 
ways at drupa, including a massive 
paper art installation hanging in an 
entrance hall, as well as daily 
fashion shows featuring models 
draped in intricate paper dresses. 

Packaging, point-of-sale displays, 
and good old-fashioned invitations 
and greeting cards are some of the 
many product categories that can 
benefit from Highcon’s capabilities. 
This is an exciting new arena that’s 
just starting to gain the attention it 
definitely deserves. The company 
opted to show a range of ornate 
dresses created from paper that 
show the machine’s true skills. It’s a 
breathtaking exhibition from a 
machine that is realistically more 

likely to serve the packaging indus-
try on a daily basis.  Highcon also put 
a wine display case on show at 
Drupa that is 1.4m tall and is made 
from an epic 2400 layers that the 
software algorithm defines before 
cutting and arranging it for you. 
Simply load up the paper tray and 
the finished product emerges from 
the other side.  Unlike some others, 
the Highcon method minimises 

Highcon has developed a unique patented converting solution 
for post print processes in graphic arts industries such as folding 

carton converting and commercial printing, based on its 
proprietary DART (Digital Adhesive Rule Technology). This digital 
cutting and creasing process brings all the benefits previously 
associated with digital prepress and printing workflow to the 

existing analogue finishing market

waste, too, and can create a 
number of different layers from a 
single piece of paper or card.
    
Highcon founder and CEO Aviv 
Ratzman, talking about the compa-
ny he founded seven years ago. "In 
order to print something with a 
shape, you need a mold. The tech-
nology is 150 years old, and hasn't 
changed much, and we saw an 
opportunity to change it from 
analogue to digital." Ratzman 
explains that every mold has knives 
that cut and knives that make the 
fold lines of the packages, "and this 
entire process is done with hammers 
and things like that.

It's all rather primitive. We decided 
to make it possible to use laser rays 
for the cutting and the folding with 
injections of polymers." Thus was 
born the company's first machine, 
and others were developed later at 
the demand of customers. "You put 
in a file and get a finished product, 

and that's true not only for the pack-
aging market. It's true for commer-
cial printing market, business cards, 
greeting cards, and so forth - 
anything with form cutting, even if 
it's flat."  Ratzman explains that in the 
first stage, the company decided to 
focus on the folding cardboard 
market (including packaging), an 
$80 billion market. "This market grows 
in step with the GDP of each coun-
try, because it depends mainly on 
the food and cosmetics markets, 
but in developing countries, it grows 
at a faster pace." Highcon sold 
between $400,000, $800,000 and 
$1.5 million." And during Drupa they 
got order over $40 million. Event-
hough last year they just made $8 
million in revenue and the order in 
Drupa mostmy from customers in 
Asia, such as China and India. The 
Asian market is huge. There's a lot of 
money in it, and guys are willing to 
take chances."  Beside machines, 
their customer also has to buy 
polymers from Highcon.
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Benefits
• Profitable solution for short and long runs.
• On demand digital production eliminating tooling and streamlining setup.
• Improved supply chain responsiveness, short turnaround time and last minute corrections.
• A wide range of new, high value applications offering differentiation and competitive edge.
• Design creativity unleashed by removing the limitations at conventional die-cutting formes and stripping.

Features
• High speed: Up to 5.000 sheets/hour.
• B1/40 inch format.
• Wide substrate range from 120μ/5 pt. up to L flute corrugated 2 mm/78 pt.
• Variable Data Cutting
• Highcon integrated Digital Stripping (optional).
• 3D modeling Package (optional).
• Highcon Axis web-to-Pack Package (optional).
• Advanced Registration.
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One of the surprising themes of drupa 
2016 has been the emergence of digital 
printing for corrugated packaging. 
Though this market has lagged behind 
other packaging segments in adopting 
digital, it appears suppliers are seeing a 
demand for corrugated to take on the 
short run capabilities, variability and 
flexibility that digital has provided 
elsewhere. Here are a few highlights 
from the second full day at drupa.

EFI Unveils Nozomi
The sheer size of this inkjet behemoth 
has to be seen to be believed, and the 
EFI Nozomi C18000 was garnering a lot 
of attention in EFI’s booth. The Nozomi 
touts its single-pass LED technology and 
high speed capabilities among its 
advantages. The Nozomi, which shares 
its name with one of the fastest trains in 
Japan, can reach speeds of up to 246 
linear feet per minute. Nozomi prints 
direct-to-board.

HP Fills the Gap
A stop at 
the HP 
b o o t h 
shed some 
f u r t h e r 
light on 
the new 

HP PageWide C500 press, the new 
direct-to-board solution from HP. The 
corrugated print market has several 

subsegments that HP had already 
entered, such as short run displays and 
preprint. Until drupa, the HP lineup had 
been missing a direct print solution, and 
it appears the C500 will fill that gap.

Screen’s Corrugated Collaboration
During its press conference, Screen 
announced a partnership with BHS 
Corrugated to develop the BHS Corru-
gated Inline Digital Printing Solution. The 
solution can be implemented directly 
into corrugated box manufacturing 
facilities, creating a roll to printed sheet 
process. The solution, which can be 
integrated into new BHS corrugators or 
installed onto existing systems, is expect-
ed to improve turnaround times, as 
printing will be integrated inline with the 
corrugator.

It’s interesting to see so many suppliers 
jumping head on into corrugated. Unlike 
the label market, where digital has 
become a highly viable process, corru-
gated has remained largely convention-
ally printed. As the technology develops 
and enters production sites, it will be 
interesting to see how brands are able to 
leverage digital in corrugated packag-
ing. But more importantly, the customiza-
tion and personalization that digital 
provides will need to resonate with 
corrugated consumers.

- ByCory Francer

CORRUGATED PACKAGING  
HIGHLIGHTS DRUPA DAY 2

DRUPA 2016 The EFI Nozomi C18000 at EFI's booth at drupa



Metsä Board, part of Metsä Group, 
will demonstrate an innovative new 
beverage concept for the first time 
at Drupa 2016. The ‘Elevated drink 
box’ (EDB), designed and patented 
by Metsä Board, is an easy and 
convenient way for consumers to 
enjoy beverages. The box was 
produced by combining the exper-
tise of Metsä Board, BOBST, Kodak, 
Marbach, Henkel, and Knauer.

Cyril Drouet, Metsä Board’s Design 
and Innovation Director explains: 
“Our aim was to completely re-think 
the concept and design user-friendly 
packaging with real benefits for the 

consumer and the brand. Thanks to 
our elevated base design, the box 
doesn’t have to be placed on the 
edge of a table anymore, which 
gives the consumer the freedom to 
use this packaging anywhere.”

The box does not take up additional 
shelf space in-store as the elevated 
base is inside the packaging, ready 
for assembly by the consumer 
before use. When empty, the plastic 
bag is easily removed from the box, 
helping with material separation for 
recycling. The fresh forest fibre 
paperboards used in the packaging 
are manufactured by Metsä Board. 

The outer liner is Kemiart Lite+, which 
is a double-coated white-top 
kraftliner for flexo post-print and 
digital printing applications. The 
fluting and inner liner are made of 
Modo Northern Light, a fully 
bleached liner suitable for offset, 
flexo and inkjet digital printing.

At Drupa 2016 Metsä Board’s Koen 
Verplancke, Technical Development 
Director, will make a presentation, 
‘Convenience combined with digital 
printing – Elevated drink box (EDB)’ 

on 4th and 6th June as part of the 
Touchpoint Packaging sessions in 
hall 12 B53. During Drupa the 
Elevated drink box can also be 
seen and tested at the following 
exhibitor stands:
● Metsä Board hall 12 C43
● Bobst hall 10 A60
● Henkel hall 14 B04
● Kodak hall 05 F09
● Marbach hall 10 D50

Source: www.metsaboard.com

Metsä Board’s Elevated
Drink Box Design to be Launched at Drupa

Packaging Solution

www.tosijasindo.com
info@tosijasindo.com

+62 21 75902726

SMS C300 is a modified tapioca starch product, applied in a 
corrugated board adhesive formulations. 

SMS C300 is suitable for use on single facer and double 
backer for all types of corrugated board and glue kitchen

Easily Dissolved
character as peak viscosity during 
dissolution is low

Stable Viscosity
gives a more consistent operate
on the machine and a better board 
quality

Good Water Retention
which leads to better bonding strength

Less Consumption
Less Consumption of glue due to better 
distribution allowing good bond 
strength with less glue


