
Complementing the product
For food brands, one consid-
eration will be the colour of 
the product. Packaging can 
reinforce this to identify 
what’s inside, and get the 
taste buds going before it’s 
even on the plate. Black will 
always be relevant for 
coffee. Brown for chocolate.

Orange for, er, orange. Prod-
uct colour can be used as an 
active part of the palette, 
and by introducing comple-
mentary colours you can 
accentuate the look of the 
food. Natural brown and 
grey foods make for wonder-
ful backdrops for highly 
coloured elements which in 
turn can invigourate what 
might otherwise be a 
bland-looking product. 

K n o w -
ing the 
c a t e -
g o r y 
c o n -
v e n -
tion

W i t h i n 
b a k e d 
g o o d s , 
unsurpris-
ingly you 

see lots of brown and yellow. But on 
the supermarket shelves, blue is 
quite a dominant colour in this cate-
gory: think of McVities, Kingsmill, 
and Oreos. There are established 
colour conventions across all cate-
gories, not just food, and under-
standing these can involve tapping 
into the culture of that category. 
Blue has a heritage feel, associated 
with dairy and vintage packaging. 
Green symbolises eco-friendly. And 
while white is often used to mean 
‘light’, primary colours are often 
found at the value end of the 
market, and black is used to signify 
‘premium’. Colour can also indicate 
a country of origin. Sometimes the 
branding of a category leader, like 
Coca Cola, will set the convention 
for a whole category of look-a-likes, 
creating a norm from which it's hard 
to deviate.

Designing for variety
There’s added complexity when 
products are conceived as ranges 
and offered in a variety of flavours 
or types. Flavours will of course be 
signified by the colour most closely 
aligned to the important ingredient, 
but a global colour palette is 
required to ensure that the whole 
scheme is harmonised. The variant 
colour might only be a flash or a 
detail but should be exactly the 
right tone, tint and hue for the 
brand.

Colour and merchandising
For me, packaging design is 
interesting because it must work at 
all stages through the customer 
journey: from marketing, through to 
sitting on the shelf, held in the 
customer’s hand, and finally at 
home. Packaging needs to be 
appropriate to the retail channel: 
boutique, supermarket, or online. 
Pretty packaging that might work 
on a table in a boutique and make 
a perfect gift can be almost invisible 
in a crowded fluoro-lit supermarket.

Wherever the product is merchan-
dised, packaging relies on tonal 
contrast to catch the eye. It’s the 
variation in light and dark, more 
than colour saturation, that custom-
ers see from a distance. With this in 

mind, it is important to have a ‘hero’ 
element that can be picked out. 
Whether this is an image, a shape or 
type, it should ideally be visible 
across a room. Conversely, once 
the pack has caught the custom-
er’s attention, it’s the information 
that becomes important: what are 
the product benefits and what is the 
USP? Packaging design is always a 
carefully considered exercise in 
hierarchy; the hero, selling points, 
and detail must all be present.
 
Using colour in branding
With so many practical considera-
tions, where does this leave brand-
ing? It’s not enough to produce 
generic packaging that ‘works’ in a 
practical sense. Building a brand 
and developing loyalty comes from 
marking out your product as differ-
ent and telling a story. While it will 
be beneficial to think about all of 
the above, the precise selection 
and combination of colours you 
choose can and should still look 
unique.
 

Some brands will adopt a singular 
brand colour to aid recognition. 
Alternatively, it might be a distinc-
tive palette that carries with it a 
mood: warm, cool, soft, or bright. 
Bear snacks’ colour palette, 
designed by B&B Studio, identifies it 
as natural set against the highly 
saturated colours on the snack food 
shelves.

Part of the value in knowing the 
conventions is understanding how 
you choose to break them. Inde-
pendent and artisan brands will 
often reject the norm, adopting a 
bold strategy focused on standing 
out as something completely new 
and disruptive. 

Colour is hugely powerful: both 
functionally and emotionally. It’s 
raw and direct. And with infinite 
nuances of colours and possible 
combinations, there’s lots to think 
about. It’s not always easy, but 
choosing the right palette and using 
it as a tool will give you a huge 
advantage in the marketplace.

www.becolourful.co.uk

1. Penny Supermarkets’ antipasta packaging design by Williams Murray Hamm: packaging for display at home.
2. Food Doctor branding and packaging designed by Pearlfisher: a recogniseable hero shape picked out in two tones.
3. PG Tips branding and packaging design by JKR: green and red as the hero elements.
4. BEAR branding and packaging design by B&B Studio: a colour palette that stands out in the snack food category.
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ASIA OPPORTUNITIES :
Asean Economic Community (AEC)

Under the Asean Economic Commu-
nity (AEC), a single regional market 
of Asean countries has been formed 
in 2015. The regional integration's 
objective is to create a competitive 
market of over 600 million people in 
Asean countries: Brunei, Cambodia, 
Indonesia, Laos, Malaysia, Myanmar, 
the Philippines, Singapore, Thailand, 
and Vietnam.  There will be free flow 
of goods, services, investment capi-
tal and skilled labor following the 
liberalization.  These will include tariff 
reductions, sreamlining of certain 
administrative procedures. 

Even though, according to the 
Bangkok Post in Thailand, the AEC 
Scorecard at the moment shows the 
region behind schedule, having 
achieved only 73.6% of Phase 1 
goals, it still offers a big opportunity in 
Asia as it will be viewed as a single 

large market.  Further the integration 
will help increase Asean competi-
tiveness with China and India.  The 
delayed issues, such as agriculture, 
non-tariff barriers, integration of the 
less-developed CLMV (Cambodia, 
Laos, Myanmar (Burma), Vietnam) 
members, and financial integration 
remain to be worked out.  Accord-
ing to the US International Trade 
Commission report on AEC (www.us-
asean.org/ASEAN/pub4176.pdf), the 
challenges were seen in the area of 
importing and exporting which vary 
widely among Asean members. For 
example, procedures for trading are 
relatively easy to complete in Singa-
pore, Thailand, and Malaysia, but 
very difficult in Laos and Cambodia. 
The quality of logistics services also 
varies among the Asean members, 
such as customs brokerage, freight 
forwarding, and express delivery.  

Logistics services are world-class in 
Singapore but poor in Laos, Cambo-
dia, and Burma. 

Benefits of the Asean Economic 
Community (AEC)
• It will open more regional cooper-
ation and will improve the scale 
efficiencies, dynamism and compet-
itiveness of Asean members.  AEC 
will enable easier movement of 
goods, services, investment, capital 
and people.  Ultimately, it will offer 
new ways of coordinating supply 
chains, or access to new markets for 
established products.

• All Asean countries are more 
important to foreign investors if they 
are considered as one mode in a 
larger regional market of nearly 600 
million people - a single market.  The 
Asean Free Trade Agreement will be 
expanded to zero tariffs on almost all 
goods. Asean plans to remain 
engaged with the global economy 
through regional-level free trade 
agreements - today, Asean has such 
agreements with China, Japan, 
Korea, India, Australia and New 
Zealand. 
 
• The USITC's Asean: Regional Trends 
in Economic Integration, Export 
Competitiveness, and Inbound 
Investment for Selected Industries 
Report noted that the AEC is coming 
at a time when it is recognized that 

investment in emerging markets is 
more desirable than in the US and 
Europe. "There will be no shortage of 
funding coming from within Asean, 
the Asia Pacific or even the US and 
Europe. These investments can bring 
about badly needed capital for 
some countries, allowing them to 
leapfrog from the 20th century into 
the 21st in terms of competition in 
mature countries such as Thailand 
and Malaysia", said the report.

• SMEs accounted for 96% of enter-
prises and between 50-85% of 
domestic employment across 
Asean.  Integrating these SMEs and 
supporting them in the inital period 
will be a challenge throughout 
ASEAN but particularly in the lesser 
developed ASEAN countries.  Singa-
pore government fully realizes the 
challenge and the opportunity that 
the AEC will represent to SMEs and is 
putting both the planning talent and 
the resources to better support their 
SMEs. While Vietnam and Thailand 
are starting to verbalize and meet to 
develop more effective plans for 
SME integration and support, it is 
obvious that these plans are proba-
bly behind where they need to be.  
In countries, such as Cambodia, 
Laos and Myanmar (Burma), plans 
are even further behind and more in 

need of support and resources.
• Tourism opportunity.  Asians travels 
more in the region and there are 
more travelers from other countries 
that have begun to reach out to 
Asia as new visitors. MICE tourism 
opportunities are particularly large 
and hopefully countries that have 
the most experience in this area 
such as Thailand and SIngapore will 
render their assistance to those with 
weak 
 
• Internationalization of health care 
under the AEC.  Health care is one of 
the sectors to be internationalized.  
This is definitely a big challenge as it 
is more complicated than just the 
popularity of Singapore and 
Thailand's "medical tourism" that 
patients travel from one country to 
another seeking better care at lower 
cost. The legal and licensing frame-
works are still needed to be worked 
out.    However, it offers potentials for 
the free-flow of health services, etc. 
in the region.  

Current Situation
- The AEC development has been 
criticized for being "too slow" and 
some observers have said that the 
issues that have been delayed were 
those of importance and could 
make or break the success of the 
integration.  

- Infrastructure development among 
the Asean countries: both the devel-
opment of hard infrastructure such 
as roads, ports, airports, etc. and soft 
infrastructure such as human 
resource and training are being 
concentrated.

Hard infrastructure: Many countries' 
governments have plans to upgrade 
their infrastructure.Thailand's govern-
ment has also been talking to China 

about the high-speed train project 
linking Laos and Thailand’s Nong 
Khai to the southern border and 
Malaysia. 

For soft infrastructure, better English 
speaking countries in Asean, such as 
Singapore, Malaysia and the Philip-
pines will have an advantage over 
countries like Thailand.  According to 
the Bangkok Post, Thailand has 
established the ‘‘English Speaking 
Year 2012’’ program in preparation 
for the merging of the AEC. 

- The banking sector will particularly 
need to stay ahead of the game to 
facilitate investors and to support 
their moves throughout the region.   
Singaporean and Malaysian banks 
and telecoms, for instance, have 
invested heavily in the region and 
seem to be slightly ahead of other 
competitors in better preparing 
themselves for the AEC.

-  Executives have to adjust strategy.  
Inside the AEC, managers will 
increasingly have to pursue sales 
opportunities across the region while 
focusing relentlessly on cost efficien-
cies by integrating their operations 
across the region, managing 
through lean techniques but also 
developing effective corporate 
centralization.  Externally, managers 
in countries such as the US, Canada 
and Europe are going to have to 
start paying better attention to this 
new opportunity.  

Whats Next?
In Thailand, Siam Cement, one of 
Thailand's largest conglomerates, is 
gearing up to spend 75% of its $5-bil-
lion investment budget for 2012-16 to 
acquire assets, many in Asean coun-
tries, according to the Bangkok Post, 
and there are other large compa-

nies such as CP or BGH that are 
doing the same.  The AEC is definitely 
a work in progress.  Some efforts will 
go faster and bear quicker fruit than 
others;  others will face more 
challenges and may be less crisply 
implemented.  Still, we believe the 
future is clearly in favor of the AEC 
and that it offers clear opportunities 
and challenges that all businesses 

need to be thinking about and 
preparing for.  Those who fail to do 
so, have no one to blame but them-
selves for missing out on a wonderful 
new opportunity for sales, invest-
ment and engagement with Asia.

Summarize from article by 
Christopher W. Runckel 
(www.business-in-asia.com)
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pore, Thailand, and Malaysia, but 
very difficult in Laos and Cambodia. 
The quality of logistics services also 
varies among the Asean members, 
such as customs brokerage, freight 
forwarding, and express delivery.  

Logistics services are world-class in 
Singapore but poor in Laos, Cambo-
dia, and Burma. 

Benefits of the Asean Economic 
Community (AEC)
• It will open more regional cooper-
ation and will improve the scale 
efficiencies, dynamism and compet-
itiveness of Asean members.  AEC 
will enable easier movement of 
goods, services, investment, capital 
and people.  Ultimately, it will offer 
new ways of coordinating supply 
chains, or access to new markets for 
established products.

• All Asean countries are more 
important to foreign investors if they 
are considered as one mode in a 
larger regional market of nearly 600 
million people - a single market.  The 
Asean Free Trade Agreement will be 
expanded to zero tariffs on almost all 
goods. Asean plans to remain 
engaged with the global economy 
through regional-level free trade 
agreements - today, Asean has such 
agreements with China, Japan, 
Korea, India, Australia and New 
Zealand. 
 
• The USITC's Asean: Regional Trends 
in Economic Integration, Export 
Competitiveness, and Inbound 
Investment for Selected Industries 
Report noted that the AEC is coming 
at a time when it is recognized that 

investment in emerging markets is 
more desirable than in the US and 
Europe. "There will be no shortage of 
funding coming from within Asean, 
the Asia Pacific or even the US and 
Europe. These investments can bring 
about badly needed capital for 
some countries, allowing them to 
leapfrog from the 20th century into 
the 21st in terms of competition in 
mature countries such as Thailand 
and Malaysia", said the report.

• SMEs accounted for 96% of enter-
prises and between 50-85% of 
domestic employment across 
Asean.  Integrating these SMEs and 
supporting them in the inital period 
will be a challenge throughout 
ASEAN but particularly in the lesser 
developed ASEAN countries.  Singa-
pore government fully realizes the 
challenge and the opportunity that 
the AEC will represent to SMEs and is 
putting both the planning talent and 
the resources to better support their 
SMEs. While Vietnam and Thailand 
are starting to verbalize and meet to 
develop more effective plans for 
SME integration and support, it is 
obvious that these plans are proba-
bly behind where they need to be.  
In countries, such as Cambodia, 
Laos and Myanmar (Burma), plans 
are even further behind and more in 

need of support and resources.
• Tourism opportunity.  Asians travels 
more in the region and there are 
more travelers from other countries 
that have begun to reach out to 
Asia as new visitors. MICE tourism 
opportunities are particularly large 
and hopefully countries that have 
the most experience in this area 
such as Thailand and SIngapore will 
render their assistance to those with 
weak 
 
• Internationalization of health care 
under the AEC.  Health care is one of 
the sectors to be internationalized.  
This is definitely a big challenge as it 
is more complicated than just the 
popularity of Singapore and 
Thailand's "medical tourism" that 
patients travel from one country to 
another seeking better care at lower 
cost. The legal and licensing frame-
works are still needed to be worked 
out.    However, it offers potentials for 
the free-flow of health services, etc. 
in the region.  

Current Situation
- The AEC development has been 
criticized for being "too slow" and 
some observers have said that the 
issues that have been delayed were 
those of importance and could 
make or break the success of the 
integration.  

- Infrastructure development among 
the Asean countries: both the devel-
opment of hard infrastructure such 
as roads, ports, airports, etc. and soft 
infrastructure such as human 
resource and training are being 
concentrated.

Hard infrastructure: Many countries' 
governments have plans to upgrade 
their infrastructure.Thailand's govern-
ment has also been talking to China 

about the high-speed train project 
linking Laos and Thailand’s Nong 
Khai to the southern border and 
Malaysia. 

For soft infrastructure, better English 
speaking countries in Asean, such as 
Singapore, Malaysia and the Philip-
pines will have an advantage over 
countries like Thailand.  According to 
the Bangkok Post, Thailand has 
established the ‘‘English Speaking 
Year 2012’’ program in preparation 
for the merging of the AEC. 

- The banking sector will particularly 
need to stay ahead of the game to 
facilitate investors and to support 
their moves throughout the region.   
Singaporean and Malaysian banks 
and telecoms, for instance, have 
invested heavily in the region and 
seem to be slightly ahead of other 
competitors in better preparing 
themselves for the AEC.

-  Executives have to adjust strategy.  
Inside the AEC, managers will 
increasingly have to pursue sales 
opportunities across the region while 
focusing relentlessly on cost efficien-
cies by integrating their operations 
across the region, managing 
through lean techniques but also 
developing effective corporate 
centralization.  Externally, managers 
in countries such as the US, Canada 
and Europe are going to have to 
start paying better attention to this 
new opportunity.  

Whats Next?
In Thailand, Siam Cement, one of 
Thailand's largest conglomerates, is 
gearing up to spend 75% of its $5-bil-
lion investment budget for 2012-16 to 
acquire assets, many in Asean coun-
tries, according to the Bangkok Post, 
and there are other large compa-

nies such as CP or BGH that are 
doing the same.  The AEC is definitely 
a work in progress.  Some efforts will 
go faster and bear quicker fruit than 
others;  others will face more 
challenges and may be less crisply 
implemented.  Still, we believe the 
future is clearly in favor of the AEC 
and that it offers clear opportunities 
and challenges that all businesses 

need to be thinking about and 
preparing for.  Those who fail to do 
so, have no one to blame but them-
selves for missing out on a wonderful 
new opportunity for sales, invest-
ment and engagement with Asia.

Summarize from article by 
Christopher W. Runckel 
(www.business-in-asia.com)
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Source: Asian Development Outlook 2016

Brunei Darussalam 1.0 2.5

Cambodia 7.0 7.1

Indonesia 5.2 5.5

Lao People’s Dem. Rep. 6.8 7.0

Malaysia 4.2 4.4

Myanmar 8.4 8.3

Philippines 6.0 6.1

Singapore 2.0 2.2

Thailand 3.0 3.5

Vietnam 6.7 6.5

Average 4.5 4.8
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Seminars Schedule 2016

September 2016,
7 September 2016  Intro to Rhotogravure
21 September 2016  Packaging Design

Oktober 2016,
5 Oktober 2016  Flexo Foundation
18 Oktober 2016  Rhotogravure Advance
19 Oktober 2016  Flexo Advance

November 2016,
2 November 2016  Packaging Materials
10 November 2016  Packaging Fundamental
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