


Current Situation 4%?*

It seem that though COVID in China, America, Europe is quite controllable but in South East
Asia is reaching the 2" peak. Indonesia is very bad with more than 40.000 daily case

Exhibitions in some country already on such as China and America, Australia will be offline
again by end of the year

ACCA website can not be succed for advertisement without the help of ACCA members —
who have the power to the advertisement (Suppliers)

Everything webinar now... including ACCA meeting today

Webinar is good to :

Get in tough with others

Get more information technically and socially

Extend our knowledge

| myself start doing the webinar amonth ago “How Packaging Improve SME Sales”
* 3 seris done for beverage, snack and ready meal
» Seri 4 will be done nex week for coffee

* Plan to do for corrugated as well ((still looking for the right idea)
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4ECP Ecommerce Trend & How Packaging Can Support Your smteny
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©On 17 December 2020, the needs, the frends ond the

ACCA heid itz 2nd inzights fo provide specific
Webinar for Ecommerce, sciubions fo the e-commerce
simicr fo the first Webinar chornel. Sustainable, efficient
wa: ctiended by about and scclable sohfions that
200 participants. Mr exceed final cuztfomers’
Zhang from CPF made expectafions. Pockaging
her infroduction before buziness haz a plenty fo zay
the webinor siarted. The helping customer: fo achieve
firs prezenter Ak Sanfiogo ther gook on e-commerce.
Sona, ECommerce Right
Sze Packoging Buzines:
Development Manoger
of DS Smith prezenied
e-commerce & growing oy
double digit year on yeor. =¥y

[~/ CRUSH
Covid-19 pandemic has even e il \ =

accelerated the growth through thiz
channel increazing even the most
opfimistic forecasts. E-commerce &
not an opfion any more but something \
neceszory. E-commerce supply chain

i in constont evolufion and there o
strong commitment o improve cusfomer
expenence. It iz necezzary fo understand

needs. DS Smith ho: developed -8R0
{e-8ox Renge Opfimaer]. An algorthm
created to reduce Box suite ses oz well
as the Shipping ar (-50%), packoging ond
operafion cost oz wel.

Second presenter from 3F Exprez:
presented the Sustainoble Packoging
Solution for 2020. They made thouzandz
of custom packeging with 9 Nafional
Packeging Stondardsz and 232 patents
belong to them. In 2019 SF Expres: has
done more than &3 bilion packaging
double from their 2016 packoging {312
biions).

Third prezenter from Cheng Loong
Taiwan, they are 20 generous giving

us informafion of the paper and
contginerboard data of Taiwan,
Vietnam and Chinc. Taiwan Paper

and Paperboord Produciion growth
rate in 2019 (0.1% 1), 2020 [{29%1) whie
the Corsumption growth rate in 2019
(1.2%]), 2020 (0.6%1) and Confainerboard
Production growth rafe in 2019 [6.9%)),
2020 (1.2%7) whie the Cons hon
growth rate in 2019 {4.2%1), 2020 (2.7%1).

Vietnom Paper and Poperboard
Production growth rate in 2019 [24.7%1),
2020 [8.7%1) whie the Consumpfion
growth rate in 2019 (16.7%1], 2020 {8.2%))
and Confainerboard Production growth
rate in 2019 {25.8%1), 2020 {10.3%1) whie
Coroumpfion growth rale in 2019 [15.31),
2020 (8.1%1).

The five big paper mils capocities ore ol
Internafioncl comparies, such as Cheng
Yang Poper (Nine Drogon} 550.000,
Vinakraft [SCG| S00.000, Lee £ Man
Paper £20.000, Marubeni pulp ond poper
250.000 and Cheng Loong 300.000.

per perbocrd
growth rate in 2019 (0.1%4). 2020
[29%7| whie the Conzumpfion

rafe in 2019 (1.2%1), 2020 (0.6%1) and
Containerboard Production

rate in 2019 [3.2%1), 2020 (2.2501) whie
Consumpftion growth rate in 2019 [2.51],
2020 {6.5%1).

Juzt ke comugated with its fiufing,

paper price went up and fell then up
from January #o Ociober. The price

hit the bottom in May. The price for
contoinerbocrd alzo sharfed getfing
beiter. Due fo the pandemic, poper

mil shut down machines fo decrease
the procuction and led the shorfage

of supply. The price went up for 300 to
SO0RME/MT, but the demand was not
sirong encugh o maintcin the pice
under pondemic, the price dropped

300 to 700RMB/MT overail. Folowing

the e-commerce had the promofion

in the middie of the year, the demand
for containerboord was geifing better,
paper mill ncreased the price due fo the
low level inventory. & increczed the prce
for 400 fo 800 RME/NT. In Q2, the demand
of carfon i sfill quite good, 0 paper

mil & frying to adjust the price higher
but in fact it maintainz the prce mostly.
The conzumphion of coniginerboard
decreased due to the COVID-19
pandemic, general export demand

to the North Amernca and Europe wos
decreazed. The price of corfainer board
in Southeast Azsia went downin G2

The market siarted o recover over Q2
and price went up when both Southecast
Azic and China demand increczed, and
as clzo the cozt of OCC went up. The
price went up againin Q4, so far the
price is uncerigin because of the oceon
rate unpredictable or no offer.
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EVENT POSTPONED

IWPRINT

¢ ICE

europe

MUNICH

JC

CCE INTERNATIONAL

12° international Converting Exhibition

Meck-Brooks Exhibifiors has confirmed
the postponement of CCE internatfiondl,
ICE Ewrope and InPrint Munich. The
exhbfions, which were scheduled for 22
- 24 June 202] ot the Munich Trace Far
Cenire in Germony, & posiponed in light
of the ongoing COVID-19 pandemic.

“The cumrent courze of the pandemic

and the curent resirictions in Germany
mean: that there i insufficient planning
securnty for ol parfies involved. Dezpite
an erhanced heclth and zafety plan in
place and the exhibitors’ willingne:: fo go
ahead with the shows n June, we believe
that the most responsible decision af this
stage & fo posipone,” explained Patrick

Carry g ated & Carton th'dl n

Herman, Event Director of ¢the Convering,
Poper and Print Evends ot Mack-Brooks
Exhibitions. “Th stuafion underines the
importance of our shows for the indusiry.

However, condifiors fo hold frade fars
have not yet been ceterminad and our
hand: cre fied. With the circumsionces
unikely fo change in o foreze=able
future, we must remain senzible and
mirimize the economic risk for al
parhiciparnis. To hold the shows at o lcter
date hopefuly enzure: that the eveni:
can confinue ther crifical role in bringing
the global converting, paper and pent
indusiry fogether ogain. Specific dates for
the exhibifions will be announced shorify.”

On November 20#h, ETERNA 2020 Open
Day wes succeszsfully held in Shanghai.
The theme of this event was “Simpicity,
Exircordinary, Superior fo Wiscom”,

Thiz open doy event received sfrong
support from incuziry associction leaders
and pockaging colleagues and other
guesis ctiended the evert. The guesiz
gothered in one hall, and there were no
empty sects.

At the beginning
of the evend, M.
Zhang Yaoquan,
Execufive
Deputy Direcior
and Secretory-
Genercl of China
Packoging Federafion, and Me. Song
Weruian, Secrefary-General of Shanghai
Packoging Technology Azzociation, gave
opening speeches as representofives of
the incusiry aszociction. He mentioned
that he ha: portficipated in the ETERNA
Faciory Open Doy activitiez many

time: ond was deeply impreszed by
each event and new product rel

Secretary-
General Song
Wensdan
menticned in
her speech

thot while the
intemafional
londscope and
global economy
are undergoing fremendouz changes,
ETERNA & procficing the corporate
culture of “integrity, responzbility,
enterprizsing, ond achievement™,
overcoming difficulfies, unifing one
heart, ond working deeply in the worid
The cuvtomatic, inteligent, high-quciity,
and cost-effective posi-pres: packoging
equipment meets the growing needs of
customer: and the internafional market.

Subsequentiy,
Bobst Group
CEC Nr. Jeon-
Pazcal Bobst,
who was uncble
to come to the
szcens due fo the

Elerno since its estobishment, it has
ahway: pusued the brond concept of
“simplificafion fo excellence”, adhering
to the spint of innovation, ond consiantly
exploring the road of automation and
digital infeligent monuiociuing.

pidemic, ako
welcomead the guesi: in the form of
video. Mr. Jean-Pazcal Bobst zaid that
ETERMA i an imporiant member of the
Swizz Bobst Group fomily. Bobst and
ETERMA are highly complementary. Since




FOLDING
CARTONS IN 2020

In @ year where companies ocrozs
countiess induzines hove foced the
challerge of getfing busines: done with
their enfire staff working from home, the
folding carton segment of the packoging
induziry has had to contend with just the
opposite. “You can't print boxes from
home." states Ben Markerns, president

of the Poperboord Pockaging Council.
As the aszociction has worked fo keep
it: member: connected ond informed
during this unprecedented fime, Markers
says that folding corfon converters were
able to quicidy adaopt to the evoiving
new reclity presented #o them, and

keep up with production with imited
interupfion.

With measwes in place ncluding foce
masks, physical distencing, and an
emphazis on cleaning ond disinfecfing,
the essenticl products folding corfon
prnier: produce ore sfil getfing info
consumers’ hands, despie daiy life in the
plant looking quite a bit different. “Peopie
have to goin,” Marken:z :ayz. “Cnce
[printers] figured cut the mozks, the
handwazhing, and the distance inciuding
physcal bamier: lke plexigiazz and other
thingz there have been relctively few
troremizsions within the factory.”

FACING THE PANDEMIC HEAD ON
Despite the foct thot people need fo be
present in the plont fo pent ond convert
folding cartons, in the eary days of the
pandemic, it was not chways a given that
employees would be able fo come in.
For example, n March when the nitial
shutdowrs and quarantines took ploce,
deciphering who coud be corzicdered
an “ezenfial” employee cllowed fo

ge info ther places of businesz wos not

=]

always infuitive. As Kevin Karstedt, CEO of
indusiry consuifing frm Korsiedt Pariners,
explairz, zome folding corfon employees
rezorted fo commying printed letiers from
their companies in their cars, so if they got
stopped on the way in, they could prove
their essentfial shatuz. But even when it
become estcbizhed thot the prinfing
and packoging ndusines were eszenficl
businesze: thot play on undenicbly
importord role in getfing produci: and
wpplie: nfo the morkeiplace, employer:
were not alway: cerfain a: fo which, ond
how many employees would be cble

to clock in. With kids zent home from
school, eidery parent: in need of care,
and the mynad other new obziacies
pecple were presented with, Karstedt
explairs that managers hod a logisfical
hurdle fo contend with when it came

to scheduing. Addifionally, he says, for
thoze who were able o come in, sofety
precaufions made # zo0 even the simple
oct of entering the buiding prezenied
zome unprecedented difficulfies.

di d b of the pandemic. As
shutdowrz began to take hold ocroz:
the couniry, corsumen: were foced
with significant inferrupfions to fheir
daiy fives, not knowing how acceszzible
brck-ond-moriar refai estoblizhments
would be, or when they would be oble
to go out to a restawant for o meal.

Az orezult, an expected increcze n
demand n the food and beverage
segments kep? foiding carfon converiers
buzy, but as the pandemic confinued,
Karstedt zays there have been increcses
in zome unexpected creas as wel.

For example, with hor zalons clozed,
Karstect explairz that demond for items
such az at home har color idts went

up. Similarly, do it yourself home
mairfenance products zaw a spie

as quaranfined conzumer: tockied
thoze ingering ai-home projects.

With an increcsze in demand
for products needed to sustain
ffe at home, other zegments,
including non-CPG sector: did
see a hit. For example,
Maorkens exploinz

that food service
packaging zawa
deciine as schook
and universities sent
students home. "High
school: and college: ore nod

serving meak, o they don't need all their

foodservice siuff,” Markens says. “Cur
local schocls cre giving dids breakfost
and lunch who need i, but they're

not doing cnywhere near the volume
they uzed fo.” Ancther area that haz
seen o dip is high-end cosmetics, Wilie
says. With the pandemic lmifing the
frequency of consumer: going out and
meeting up with fiendz and family, he
says the assumption is that lezz product
 being used. Folding carton: are ofien
the pockage of choice in this zegment
with their abifty o cccept high-end
embelishment: such a: foiing ond
emboszing, o converters specioiizing in

thiz area hove icken zomewhat of o hit,
Wilie explairz. “My assumption & there'z o
lot lezs social interaciion so0 people cren't
wzing oz much product,” he zays. “With
cosmetics, you can buy them oniine, but|
think more so it's zomething you ke to go
into the department store in

front of @ mirror ond test with an expert

Serano say: thot in some instonces,
customer: in the cozmetics space just
readed to find o new way to sel ther
product: to get back up to ful zpeed.
With brick and mortar retai sites closed,
getting product: into e~commerce
sireomz helped resuzciiaie the
demand for packaging.
&% “We zaw, for
example, g cuziomer
2 On hage, Boouyyy manufachuring becuty
R e product: ike naid
== polizh who needed new
~—— é'., ways fo sell becouze
v

refqilers were clozed,”
he zgyz. “Some customers
found new chonnels fo sell
fheir product, specificcly
Amazon. Some customers
took a dip ond then came
bockup.”

TECHNOLOGICAL INNOVATION ON
THE WAY
Whie Covid-19 has led to significant
change: ot home and in the workplace,
i# haz glzo largely ground businez: fravel
to a halt. With 2020 poized to be o year
jom-packed with product lounches af
trode showz and otherinduziry evends,
folding carton printer: were recdy to
investigote the fechnology that would
help propel their busineszes indo the
future. But despite the cancelationz and
: of in-person events,
Korsiedt soy: equipment innovation i
lorgely continuing unmpeded, and fo
expect an increase in investment as the
pandemic subsides. In parficular, Korsted?
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U PRINTED PAPERBOARD .-
AFTER COVID-19AND E-COMMERCE

Total value for printed packaging

and labelz will recch $431.4 bifion in

2020 according fo the iotest excluzive
data from Smithers. Covid-19 and the
global lockdown ho: affected printed
pockaging volumes, but o @ much leszer
extent than pubicction: or graphics work.
Whie pockaging print market growth

will be Iméed this year it wil confinuve to
expand ot o compound anrudl growth
rate (CAGR| of 2.6% and recch $491.1
bilion in 2025 cccording to research for
the new study - The Future of Packoge
Printing to 2025.

Packoging become the most ucrative
pent segment in the 2010: and hence

an areo of ncreasing focus for

OEM:z, consumaobles, ond subzirate
supplierz. Within this carfon board and
corugcted are the hwo largest zegments,
reprezenting 24.9% and 20.1% of the
market by value in 2020.

In the shoret tarm theze two formats

will benefit from Covid-19 and zhiffs in
packaging demand, whie in the medium
termn other frends, such as sustcinability
goaks wil foster futher growth ond
innovation.

Covid-19

The imposition of lockdown (sheferin
place] rules in HI 2020, couzed c boom in

essenfigk, food in porficular, leading b
a peckin demand for prirfed folding
cortonz. One conseguence of this, in
the short e, wa: that run lengths of
mairzireom core products increased.

Whie ezzentfial shops stayed open,
other: were closed and consumers
were concemed over infection risks. Thiz
led fo g surge in online ordering and
demand for comugated e-commerce
defvery packaging. Data from Adobe
Analytics shows thot in Apd ond May
2020, US consumers spent $152.5 bilion
via e-commerce. For May alone it
represented c 77% rise on the szome
month in 2019. Whie some trade will
retun to physical channels, much of
the switch wil be permanent and has
accelerated the wider irend from brick
and moriar refaiing foward: online.

Et-commerce

More e-~commerce zelling iz creating
new revenue for cormugated suppliers, as
well oz microfiute caron board formats.
And for uze of digital technologie: to
provide value-adding oddifions vio on
pack prinfing. Many converter: are now
offering bezpoke e-commerce shipment
boxes. These cre designed io it through
stendard dimerzion letterboxes, and
ofien confrozt muted exterior markdings
with brighter brand grophics and colors
on the interior.

Corugated companie: are clso
developing box-on-demand sysiems for
e-commerce shippers, with nghiszed
packs printed ond formed cfter on order
iz received. Prinfing con foke place in
the dzinbufion hwb and may contain
add#ional promofional meszoges
torgeted ot the specific cuziomer. Theze
kindsz of workfious wil ncrease demand
for nkjet-prinfed comugaied.

}/ /
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Corrugated

Globdl c cted pant output has
rown from $114.5 bnlion in2015%c

?1 298 bilfon in 2020. Thz growth has

been underpinned by the increazing

uze of printed comugated in retcil-ready

packaging, as wel oz in e-commerce.

Flexo = by far the mozt wicely uzed
process for prnfing cormugated. in 2020

# accounts for 73 8% of the value of
comugcted prnt output, and 79.6% of

all output by volume. Offzet ifho prnfing
iz uzed in preprnt, oz wel a3 sheeffed
itho-lom. Inkget iz the fastest growing prnt
technology, and severcl CEM: have buit
high-speed single-paz: inkjet machines for
both preprint ond postprnt, capitalizing
on the demand for shorter prnt rurz and
pack customization.

In the medium term on increasingly
important aspect of corrugated is that
it iz zeen oz compaoratively suziainable.
It can be readily recycled; uzes a high
hon of recycled content, where
virgin fibre is needed it can be sourced
from FSC or PEFC cerlified foreziz; and
cwq—& _l'd,di:k' ~ or o bl
The development of o wider range
of funcfioncl and barmier coctings
for conugated iz extending #: uze -
with coatings jo impart profection
agairzt water, oi and greaze while not
compromizing the recyclabily of the final
pack.

Indusiry impact

Az in other indusiries compaonies in the
print and packeging supply chain cre
responding to the coronovirus crisi by
focusing on liquicity oz they prepare fo
foce g zevere economic receszsion of
unknown depth ond durafion. Thz has
led fo g freeze on new hires, reduced
capial expendifure, and susperzion of
dividend payment: and share buy-back
progrommes.

There are notoble exception: to this, such
a: Amazon, which has been recruifing
sgrificanfly; and UK supermarket chain
Tesco hiring 16,000 new workers fo join ifs
e-commerce home delivery business.

For print OENk, the first half of 2020

ha: been difficult. The infroduction of
shwidowns ond safe working praciices
in manufacturing faciifies has imided
production copocity. Major frade
shows, such as Crupa 2020, have been
posiponed or cancelied. Theze are
normaly key evends for showcosing
new fechnologie: and developing sales
lecds. Several OBM: ore launching new
products via webinars and ‘virtual frode
shows' inctead.

Souroe : Smither
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FLEXO RESPONDS TO GROWING
CHALLENGE OF DIGITAL IN
CORRUGATED AND CARTON PRINT

Rizing demand for prnted pockaging

will enzure gerwine growth in the market
for dexo prinfing as the global economy
recovers from the Covid-19 shock. The
fiexo supply chain is having fo innovaie
to perotect market: from moving over to
digital prezzes however, according to the
latest rezearch from Smithers.

The Future of Flexo Prinding to 2025 shows
that in 2020 global value will reach $167.7
billion; with only o marginal increaze
compored to 2019, due to the economic
slowdown caoused by the pandemic.
While not especially posfive, thiz outiock
% much betier thon for mony competfing
anclogue processes. it is largely due o
flexo's widezpread wze n packoging and
labelz work. Theze hove generclly heid up
wel, even a: faling demand in grophics
and publications wil zee tofal print
volume: drop by up to 1073 in 2020.

Az market: recover, dexo printing &
forecest to grow ot 1.6% yeoror-year
to reach 181.1 bikion in 2025, wih
pockaging increasing #: market shore.
Innovation in production fo rezpond to
the thract of high-throughput inkjed z o

major sfimulus; and one that prezents
opportunities for print senvice providers,
OB\, conzumables and subsirate
suppliers.

Packaging

The top four enc-uze applicafions for flexo

are al in packaging and make heavy uze

of paper ond board subsirctes.
Cormmugated iz clecrly the leading
end-uze with o 57% share by value,
worth $95.9 bilion, in 2020, # iz set to
orack the $100 bilion mark before
202s.

* Flexible packoging accounts for 200
of fexo print by vaive

* Lobelk3.4%

» Folding corfor: are 5.1F though it wil
see an occeleration in growth over
the five years fo 2025.

The main recommendation for fexo is
that it & the most cosi-effective sohfion
for mid- to long-runz of packaoging. This
wil confinue fo be frue, but the wider
avciability of cigifal presses wil take
more short run work from fexo presses;
and iz challenging OEMs fo innovete to
improve rezponziveness and fumaround.

Corrugated board

Despite being the largest segment, in
corugcted flexo foces the most direct
compefifion from digdal prird. Single-pas:
iniget mochines specificaly designed

for comugated pockaging have now
been in operction for severcl years.
Theze have has shifted the digital versuz
anclogue crozzover point significandly in
iniget's fovour. Innova$ion fo counter fhis,
has inchuded more hybrd preszes; with
an inkjet stofion odding some voriable
data prirt. Futhemmore fiexo plate and
equipment improvemenis iz allowing
some corugated prnt to reach the
quality seen with offzet ond gravure and
take work from these print lines.

Thiz aligre with buyers placing more

short run and shelf-ready packoging
orderz. Mory of theze are high-colowr
commissions — uzing three or more colours
- which command c higher prce. in 2020,
lockdowns couzed by the coronavirus i
aso causing a surge in demand for lower
qudlity e-commerce comugated packs to
ship direct to the corcumer.

Folding cartons

Flexo prnt wil confirue to be o significant
market in folding corfons, bt ogain

has to react fo new market condifions.
Overali growth iz highest in developing
regions, where westemn style redaiing i
driving new demand for corfonboard

packs.

In developed and premium zegments,
there iz c demand for more print
embelishments, from equipment fitted in-
ine with dexo preszes. Theze alow brand
owners ond retailer: to differenficte
thamzelves on more crowded shelves;
and create g drect connection with
conzumers buying through e-commerce.
There & also interest in more coated
cortonboards - especiclly water-bozed
coatings - as brand: ook to move away
from rigid plaztic pockaging.

The main advanfage for fexo in carton
packoging ogain depends on #s low cost

for longer run lengths; whie progressive
improvement: in outomafion and

L\

computer-io-plate (CTP) technology are
lowering prod.ﬁchon make-recdy, and
turmaround fimes

There iz ako compelifion from new inkjet
machines. Several of which were due fo
have been shown at Drupa 2020, such
as the VanJET built by Koenig & Bauer
with Durzt, and MiGI's AlphaJET Bl press.
Furthermore offset OENe are adding
more automation fo their mochines. For
example, the Koerig & Bouer Ropida
105 Pro haz an AutoRun mode, in which
pre-zelecied printing ond moke-ready
processes ore camed out on the prez:
without the need for manud infervension.

Aexible packaging

The majority of fiexible pockaging iz
plastic-based. Gravure ond flexo ore the
lecding proceszes. Mary brands have
made commitments to minimise ther uze
of plasfics in pockaging, orinvest in more
recycicble flexible formats, however.

Thi iz szeeing more inderest in simpler and
mono-matencal polymer construchions,
and some bronds are alzo locking fo uze
more cocted poper pouches.

Labeis

Lobeling is the secior where digital

has made the grectestinroods, and
expenence gained here z supporting its
wider uze for other packoging subsirctes.
n 2020 around 43X, of labels cre printed
on flexo. There iz pressure for more
embellzhment, mas: customization,
and shorter runs, which are threats. The
obricus zolufion for lobel converters

is fo move to digital printing; but the
digitzation of fiexo equpment wil zee

it remain g lower-coz? citemative in the
mid- fo long-run market.
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PACKAGING SOLUTION FOR
TEMPERATURE SENSITIVE DELIVERIES

DS Smifh has lounched
a new parinerzhip with
TemperPock fo nirocuce

The product, which iz
made from paper and
bioc-bazad maienals, can
be easily recycled in
paper recycing bins by consumer offer
usze. & will replace the difficuli-to-recycle
EPS |exponded polystyrene) foam,

over 350,000 tonnes of which iz uzed in
packaging annually, with just o #hird

of thiz plaztic packaging weste being
recycled in Eurcpe.

Meorc Chiron, Sales, Markefing and
Innovatiors Director ot D€ Smith
Packoging commented, “‘DS Smith is
commitied fo leading the way fowards
@ more crculor economy, offen using
parinerhip: o quickly develop and
adopt more suztcinable solufiors. I'm
proud fo ennounce ouw collaborafion
with TemperPack on a circular product
ke CimaCeli®. A proven concept n
the US, we wil now bring thiz innovotive

The parinerhip is made al the more
importont oz evidence shows the
COVIC-1¢ pandemic continues fo
expand the e-<commerce market. Recent
resecrch from DS Smith revecied that

Ewopean conzumer: plon to continue or
increase buying grocene: onine {623
and order home med kifs (49%). With

a such o stark chonge shopping habit:
both DS Smith ond TemperPock believe
the infroduction of zuch suzicinable
product: are vital to ensure we tranzition
to a circular economy and avoid a
substantial increcze in waste.

CimaCell® liner: are o patented
thermdl insuiction bamier with cuzhioning
proteciive properfies that makes it

an idec replocement to problem
plastics zuch as EPS foam, which iz the
predominant matenal used fo protect
temperature sensifive goods in fransit.
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PROTECT LIQUOR SHIPPING

Sydney-based company MaCher has
parinered with Flexi-Hex to develop a
new ‘honeycomb’ profecive sieeve for
shipping in the online liquor category.

The patented design = made enfirely
from recycicbie poper and wzez a
honeycomb dezign fo provide impact
rezziant protection ond help ensure the
product amives to customen: damage-
free.

The new sleeve aims fo provide an
altemctive to traditioncl proteciive
material: such as polyshyrene,
polyethylene ond Styrofoam.

"With the significant growth in online
iquor ond mony of the current solutions
including plastic or Styrofoam our goal

iz to reduce plastic packoging from

the supply chain one pack ot a fime,"”
zaid MaCher general manoger Simon
Bock. “The teom ot MaCher have been
conzziently focuzing on susicinable
packoging dezsign for a number of years,
20 to be able 3o bring Flexi-Hex fo the
Awuzirclian ond New Iealand markets iz
recly exciting.”

“The APCO 2025 [Notional Packeging
Targetz] are not that far away, and we
beleve our sohfion reclly has a role fo
play in the indusiry.”

The new pocics Rexi-Hex pocis wil

be avaiable from MaCher by mid
December 2020.

by Doriz Prodanovic



Industry News

ACIMGA DEDICATED
GRUOPFOR CORRUGATED

Acimga, the Aszsociation
of thalan mamnufocturers of
machines for the grophics,
paper converting and

mondi

MONDI EXPANDS ITS SUSTAINABLE
E-COMMERCE PORTFOLIO WITH
BCOOLBOX TO TRANSPORT FRESH FOOD

and the trend shows no sign
of shopping, with o forecost
for 2023 that shands ot over
£100m worth of exported

Mondi has infroduced ifs katest
e-commerce innovation. The
ECoolBox is a 100% recyclable
arnd refioble pockoging solufion
to keep perchabile food cool
whhile in trarsit. With this product
innonvafion, food soys fresh from
the store o the consumer ora
pick-up sfafion and offers online
retcilers the opportunity fo expand
their gecgrophical reoch for deliveries.

The company explains the benefifs of
Bl oolBax:
= Comugated pockaging sohdfion
with thermo-irsulafion kesps food
chiled below 7= celsius for up fo
24 houwrs without using a cooling
truck;
= Inner cormugoted panels encloss
thee shipment from all sides,
providing anhanced irsulafion;
= Abiity to use different cooling
agents;
=  Mode enfrely from recyded
meaterial and 100% recyclable.

Thee Covic-19 pondermic hos boocted

the e-grocery business. During the 2020
Eurcpean lockdown, 26% of people in
urioan areas vs=d onlne shopping as
their main channel for buying grocesies

a 1% increase compared to bafore the
pandemic. Furthermore, B0% of European
consumess who sharded buying groceries
onine plon to conltinue doing so.

“We ane prowd to infreduce o reficble
sohsfion that is prowen to handle all the
chalenges that online food retoilers foce.
After having teched vaious scenarios,
we come wp with a formula for the
perfect compaosition. BCooBox means
cooiing trecks are no kenger needed

te transport food and we can play our
part in reducing food wosie,” soys Jofo
Bacistrom, Product Innovafion Manager
e-commerce ot Mondi.

“Zwur approach s fo isten to owr
custornens and evalughe their neads
alorg the enfire supply chain. Cur
aspinafion is to create pockoging for the
e-commerce sector that i sushainable by
design.

This comegated packaging soktion
axpands our wide offer for the online
food shopping morket,” odds Tark Aniba,
Zales & Markefing Director Cormugated
Zolutiors ot Mondi.

converting indusines, hos
recently lounched a new
group within the o=ociation,
the Kalion Comugaied
Cardboard Group. The
dedicated group was presented fo the
comugated industry wio a sireamed press
conference, attended by the Direcior of
Acimga, Andrea Bigonfi and Alessando
Beerzoretfi, President of Emmepi Group.

“Italy i at the top of the exporting
countrias for machines for the proeduction
of corugated board. Cher the: lost ten
years, export volumes have doubled

mac hines.

This frend is another reason
whyy the creation of the
Comugated Cardboord
Group is of strategic importance with
a high added value, and | bedieve that
this group will hove growing succoess,”
comments Andrea Bigarti, Direcior of
Acimga.

Eght comparies hawe alreody joined,
incheding: Emmepi Growp, Erhardt +
Le=irmer, Fosiber, HE Engineering, Mew
Asrodinamica, Re, Jimec Group and
Wega Group.




Industry News

SMITHERS ESTIMATE PACKAGING
TO GROW BY 25% IN TEN YEARS

Industry analysts Smithers says long-
term frends will support future growth in
demand for packaoging over the next
10 years, yielding a fotal giobal market
value of USS1.13 Killion in 2030, up from
USS840bn this year.

Smithers says it iz licely the market wil

see a confrochon of é percent in 2020
thanks to Covid, but says it wil zee retun
to growth in 2021, although zoys some
segments, nofably food pockaging, have
seen o spike in consumpfion in 2020.

Iz nevw i market ond fechnology
anclysiz in The Future of Packoging: Long-
term Strategic Forecasis fo 2030 rotes the
impact of 20 frend: on the packaging
indusiry ocroz: the new decade;
including ther individual outlooks acrozz
different packoging matenicls, end-uze
segments, geogrophic regions and
nafional markets.

Smithers market onalyzst Georgy Cameron
says: “In 2020, Covic-19 has hod a severe
impoact on the global packoging morket
that we have not seen before, even in
the 2008 fnoncici crisis. It has applied
preszure acrozz the whole supply chain
offecting supply and demand. from 2021
onward: we expeci jo see overall globd
ging growth rebumn fo and i

&Mbﬂyhmeﬁow\edubelcs

maierncls o encble a circular economy in
packaging and adhere o new legidative
torget: wil be among the most important
drivers Smithers’ anclysizc concludes.

Thi wil inform many other siralegic
technology demands ocross 2020-2030;
with converier: offering clfemnative,
greener paockaging formats, and
developng new bamier iechnologies. The
indusiry is alzo poized for a wider uze of
ocfive and nlefigent pockaging through
to 2030; especially the lctter, fo enable
tracking and monitoring of zhipment:
through the zupply chain and infegrafion
with digifized logisfics and warehousing
platforms.

Troceabiity ond protecfing against
counterfeifing are also omong the
emerngent pronfies for brand owners and
refgiers, the Smithers survey finds.

The greatesi induence from pockaging
buyers, however, wil come from the
wider uze of e~commerce sales and
auh tion in defibufion, as incusiry
4.0 and Infernet of Things {lo7) concepis
ate tz. Other

packa
to foce the challenges that were there

According to Smithers oz and when
recovery becomes a reality, future
pockaging market growth wil confirue
due to popuilation growth and ongourg
urbanzation in developing regions.
Ofher imporiant demographic changes
invoive oging popuction: requiring more
pharmaceutical and innovative over-
the-counfer drug packoging: the deeper
adoption of healthy fiving trend:; and
shifts in consumer zhopping habds fuelling
demand for premium ond e-commerce
formats.

P mufiple szegment:.
important frends from this sechor through
o 2080 inciude communicating brand
identity, enobinggeo’ercw?omer

convenience, and infegrafing with
marketing sirategies that leveroge socicl
medic channek.

The influence of each of these frends is
examined crifically in the new Smithers
study - The Future of Packeging: Long-
iennShdeg'c Forecasts to 2030. These
in an exclusive market
ddusefgivighdon: cument, ond
fubure morket forecasts over the next jen
years; including specific zcenarios for the
impact of Covid-19. With 150 data fables
and figures this provides an indispensable
guide to curent and future evolution
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Target 18

Paper Manufacturing Plate Manufacturing Printing Machine
Linerboard * Dupont
*Medium * Flint Flexography Printing
*Other Material  MacDermid Bobst

« Asahi Emba
Corrugated Machines + Kodak Dong Fang
‘BHS TCY
*Fosber DIE CUT LMC
*TCY * Bobsts Sunrise
K& H * Eterna e
*Mingwei * Li Sheng
‘H&H « Asahi Digital Printing
T HP

Printing Ink Bobst
Glue Machine and additive  <UV-Curable Ink Fuji

........ *Water-Based Ink




Summary

e The - Main Ad we can accomodate max 12
12 x SS 3.000 =SS 36.000

* -Logo we can accomodate 15
15 x SS 1.800 = 24.000

If full we get at least SS 60.000

We also might get associate members as the different fee of 30%
might trigger them be associate members.
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